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Power To End Stroke

.............. You are the Power

An aggressive education and awareness campaign
that embraces and celebrates the culture, energy,
creativity and lifestyles of African Americans. It
unites African Americans to make an impact on the
high incidence of stroke within their community.
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Vision
Create a national awareness campaign which will

significantly heighten awareness around the risk of
stroke Iin African Americans.

Heightened awareness will support opportunities for
Affiliate staff to mobilize key opinion leaders to
serve as cause ambassadors for enticing
consumers to take action.
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1. Increase awareness among African Americans
that they are at greatest risk for stroke and that
stroke can be preventable.

2. Recruit, retain and motivate individuals to be
ambassadors for African American and stroke
ISSues.

3. Directly engage African Americans to join PTES
by taking the pledge.

4. Increase healthcare professional’s adherence to

primary and secondary prevention guidelines.

. Position the ASA as a resource for education.

. Increase recognition of the PTES logo.

. Seek new corporate/foundation partners to drive

expansion of the campaign.
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* 53% respondents have hypertension diagnosed in their
family and 41% have diabetes in their family
* Per cent believing to be at little or no risk
— Hypertension = 66%
— Diabetes = 72%
— Stroke = 73%
« Percent feeling knowledgeable about stroke = 70%
* Percent giving an incorrect definition of a stroke = 75%
* Percent feeling stroke would have a high impact on
their quality of life = 88%

Conclusions: High realization, but not
personalizing the risk to themselves.
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Target Audiences

» African Americans ages 30 — 64
e Key Opinion Leaders

* Media

» Healthcare Professionals

o Strategic Alliances



American Stroke
Associatione

i | | : \ ADivision of American @3
K M %//2/ You a:;a:hA;S Olizi::e?
ey essag es ' ' POWERTO END STROKE

 |In most cases stroke is not inevitable. You can
prevent it.

o African Americans are at higher risk for stroke.

« Know your risk. Control you blood pressure and
diabetes to prevent stroke.

 Work with a healthcare provider to manager your
risk.

 If nutrition and exercise alone don’t work, then
ask your doctor about medication and take it as
prescribed.
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Take the Pledge

» 888-4-Stroke
» Strokeassociation.org/power
e Local events
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Implementation

Phase | : Began Fall '05
Major media announcement November 3 & 4, 2005
- released national survey results
- announced PTES campaign
- Spokespersons: Yolanda King and Bruce Ovbiagele, MD

Phase II: May 2006 Stroke Month

- Roll-out Ambassador’s Toolkit

- Ad Council PSA (Developed by SpikeDDB)
- Roll-out Healthy Soul Food Cookbook
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Campaign Materials

Pledge card : Tri-fold cards encouraging people
to join the movement, request stroke related
Information, and share the knowledge.

Triggers fulfillment for supporting materials.

POWERTO END STROKE

Shape Your Family History brochure: An
easy way for individuals to understand their
Increased risk of stroke by

tracking family medical history.

Church Fan: Perfect for places
of worship, local events and
seminars. Includes stroke facts,
stroke warning signs and
Inspirational quotes.
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Campaign Materials

Brochures:

| Have the Power: A Heart-Health Guide for African-Americans

The Power Is in Your Hands: A Guide To Help Africans Americans
Lower Heart Disease and Stroke Risks

Sickle Cell Disease and Stroke

Power To End Stroke: An African American Guide to Fighting Stroke
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Campaign Ambassador Toolkit:

Target Audience - leaders in the
African American community.

Goal - increased awareness among
the African American community of
their stroke risk and of the steps
campaign ambassadors can take
to lower that risk.

Kit includes — materials intended to
support campaign ambassadors
awareness efforts (i.e. ASA slide set,
passion videos, campaign materials,
stroke quiz, evaluation, thank you
letter, etc.)

A national sponsor has been secured
and the contract is being drafted.
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Ambassador Bracelet




National Ambassador
Launch
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High-profile Ambassador dinner hosted by Yolanda King in Los Angeles.

Ms. King to pass the torch to these Ambassadors to launch the Ambassador
Kits.




New Alliances to Carry
Messages

« National Minority Health Month Foundation
« National Bar Association

« National Black Caucus of State Legislatures
« National Medical Association

 The Links

» Alpha Kappa Alpha Sorority Inc.



New Alliances to Carry
Messages

 American Sickle Cell Disease Association (SCDAA)
 Black Women’s Health Imperative

« 100 Black Women of N. Virginia Chapter
 Congressional Black Caucus

e Kappa Alpha Psi



Outcomes Measurement

* Pledge Cards

 Media Impressions

 National Survey

 Contact Center

 Ambassadors

o Strategic Partnerships

« Web Site

 Distribution of Campaign Icon
—Bracelet & Lapel Pin



"Because we want to live in a world which
IS not dominated by a division of people
who live on the cutting edge of a new
economy and others who live on the bare
edge of survival, we must be involved..."

— William J. Clinton



